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	PRODUCT
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	CRAFTED STATEMENT

	For Target Market, the Product is the Point of Differentiation among all Frame of Reference because Reason to Believe.
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	PROJECT TARGET  |  who are we trying to reach?

	 

	BRAND TARGET  |  who does the brand speak to?
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	PATENTS  |  what elements are proprietary?

	 

	OTHER ISSUES  |  list all other legal issues to take into account
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	include any additional critical information
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